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We were seeking for INNOVATION

1. Superior experience to clients

2. New business opportunity to Cruise Ships



WHAT HAS BEEN DONE 

ς AND WHY IT MATTERS RIGHT NOW
ωCustomers expect something truly spectacular and groundbreaking.

ω  The world has become digitalized, but spaces are mostly still the same.

ω     hǇŜǊŀǘƻǊǎ ŀǊŜ ƛƳǇŀǘƛŜƴǘƭȅ ǇǳǎƘƛƴƎ ǘƻ ǊŜƛƴǾŜƴǘ ǘƘŜ ŜƴǘƛǊŜ ƛƴŘǳǎǘǊȅΦ

More demand from the clients.

Cruise Ship companies are desperately trying to find 
new innovations.



What do people expect ?
Can we go beyond?



Could we do something that 
ǘƘŜȅ ŘƻƴΩǘ ŜȄǇŜŎǘΚ



  To See the Future



World is changing and now there is a

 MOMENTUM



Wayof working





Necoverse

BUSINESS FINLAND CASE 2022-25

SPACE ALIVE



The core objective of this project:

ωto create a new generation of immersive spaces 

ωevoke emotion

ωenhance the experience

ωtransform the customer journey



Not only 
walls, ceilings, chairs, curtains

But Culture,

Customers are seeking feelings.



How do we get to the next level?



Storytelling

A space that tells a story in which the customer becomes 
the main character.



The digital and physical worlds are merging.





VERTICAL THINKING: How to Create Disruption by Transitioning from 

Single-Floor to Multi-Floor Designs on Cruise Ships

How to achieve fast mood shifts between: 

1. Immersive 

Japanese 

restaurant

3. Experience 

snowy Lapland
2. A fairytalerestaurant, 

Lisa In Wonderland



Projektipäällikkö vastaa projektisuunnitelmasta. Projektisuunnitelmassa on 1. tehtävä, 2. Tehtävän vastuusuunnittelija ja 3. Aikataulu tehtävälle.

Projektisuunnitelma tehdään yhteistyössä tiimin kanssa.

Suunnittelijat pidetään samassa tiimissä (vaihdot/avut vain aniharvoin)

Projektisuunnitelma päivitetään viikoittain perjantaina. 

Sensitive

Symmetric

Meaningful

Soulful

Harmony

Natural

Wooden surfaces

Atmospheric light

Graphics of plants

Japanese movable walls

Hanging lights

Black, white, red, wood

ASIAN STYLE
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You will come to strongly themed restaurant. Firs 

theme is Japanese Harmony.

This interior is super exciting.  Interior will change and 

concepts are totally different. You hardly recognise 

that it is a same space but is. 

Look and feel and theme has been changed 

throughout with projections, screens, smoke, sound, 

scent, lights and  decorations

Target is not to change too much physical elements 

because they are always difficult in reality.

First rendering is Japanese restaurant animation in 

entrance lounge. It takes only 5-15 seconds. This first 

room is about insight of the theme that will give you 

insight of the theme. 

You will see round globe with Japanese themes.

Automatic drink machine created japanese drinks. 

Employees are dressed to japanese clothes. 

You sense the mood and feeling.

Then you come out and say: what 

First you are walking on open 

area of the ship. 

You can see to both direction. 

Some lounges and nice areas.

This takes 5-7 seconds.

You may notice that there is a 

nice entrance in front of your.  

You will notice sign: 

RESTAURANT OF 

SURPRISES

You decide to enter.

MAIN IDEA IN OUR PROJECT IS TO CREATE A VIDEO THAT SHOWS TRIP THROUGH DIFFERENT RESTAURANT EXPERIENCES. 

YOU ARE LIKE A CUSTOMER WHO FIRT DOES JAPANESE MOOD. SECONDLY FACTORY MOOD AND THIRDLY FAIRYTALE MOOD.

TARGET IS TO  CHANGE THE MOOD VERY STRONGLY BUT IN A CLEVER WAY.

RESTAURANTS CONSISTS OF DIFFERENT SPACES WHERE SPACE BETWEEN IS ALWAYS THE SAME AND ONLY RESTAURANT CHANGES

OUTSIDE OF THE RESTAUTANT

MOODS 1,2,3

TRIANGLE WALKWAY
OUTSIDE OF THE 

RESTAUTANT

1,5 FLOOR

MOODS 1,2,3

MOODS 1,2,3

SPHERE

OUTSIDE OF THE 

RESTAUTANT

2 ND FLOOR

MOODS 1,2,3

KITCHEN

OUTSIDE OF THE 

RESTAUTANT

2 ND FLOOR

MOODS 1,2,3

MAIN RESTAURANT

WITH MOODS

OUTSIDE OF THE 

RESTAUTANT

2 ND FLOOR OTHER 

SIDE

MOODS 1,2,3

LOUNGE

WITH MOODS

You will come out from the restaurant.

You walk around 20 meters to next restaurant.

You are now higher than before you entered the restaurant. 

You can feel this special space. You are higher than you 

entered first restaurant.

You can see this dramatic space where levels are not done in 

normal way because you can see to different levels.

This is little bit like a Pompidou. 

This will take around 5 seconds.

Rough

Dramatic and a bit scary

Unidentified

Candle lights and warm spots

Rough materials

Concrete, wood, black, brass

High tables and lounges

Walls to be changeable

You are able to sense there rooms and their 

unexpected feeling.

At the end you feel that it was a bit scary but I 

liked it

NORTHERN FINLAND STYLE
Lisa in Wonderland

Crazy & Wild

Unexpected 

Safe 

Colourful 

Childish in stylish way

Flying butterflies on screens

Projected animations on walls

Coloured lights

Hanging decorations

Candy machines

Theme dressed employees

Place that makes you wonder: I have come to paradise. 

Finally I met Lisa in Wonderland.

FAIRYTALE

NECOVERSE 2025



NECOVERSE Public Space Design Sketch



NECOVERSE Public Space Design Sketch



NECOVERSE 
Public Space Design Sketch

The cruise ship interior is designed with a futuristic, modern 
atmosphere: flowing curves, soaring ceilings, dramatic staircases 
leading to multiple restaurants, and skylights that open the entire 
mall to natural light. The overall design language is forward-looking 
and dynamic τ a space that feels alive.

One of the core ideas is transformational design:

the same physical environment can shift seamlessly into completely 
different worlds:

A refined Japanese dining experience with calm lighting, natural 
textures, and a sense of harmony.

An Lappi-style dining zone with raw materials, metallic contrasts, and 
bold character.

A fairytale-inspired family area, playful, colorful, and filled with 
gentle storytelling elements.

This adaptive approach allows one architectural space to host 
multiple moods, identities, and customer experiences τ all within 
the same structural framework.



NECOVERSE 
Public Space Design Renderings







1.

2.

3.

NECOVERSE STORYBOARD


