Samuli& Co | Juha & Co | Joonatan & Co | Rim & Co | Noora & Co | Stephanie & Co
Lara& Co | lida & Co | Joy & Co | Nathalia & Co | Sanni & Co | Oliver & Co | Tapsa & Co
Sanni & Co | Tomi & Co | Agnese & Co | Debora & Co | Nina & Co | Sofia & Co
Charbel & Co | Jp & Co | Liang & Co | Linda & Co | Antti & Co | Inaki & Co | llkka & Co
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CONCEPTUAL SKETCH
Does not represent an actual design
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NECOVERSE

Public Space Design Sketch

The cruise ship interior is designed with a futuristic, modern
atmosphere: flowing curves, soaring ceilings, dramatic staircases
leading to multiple restaurants, and skylights that open the entire
mall to natural light. The overall design language is fordao#ing
and dynamia a space that feels alive.

One of the core ideas is transformational design:

the same physical environment can shift seamlessly into completely
different worlds:

A refined Japanese dining experience with calm lighting, natural
textures, and a sense of harmony.

An Lappistyle dining zone with raw materials, metallic contrasts, and
bold character.

A fairytaleinspired family area, playful, colorful, and filled with
gentle storytelling elements.

This adaptive approach allows one architectural space to host
multiple moods, identities, and customer experiencesll within
the same structural framework.
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Public Space Design Renderings
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